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PROJECT DESCRIPTION

C.A.R.L. is an immersive and interactive tour experience that guides users through the University of 

Florida campus. It was designed in collaboration withUF Libraries and MINT Design Studio.

C.A.R.L. stands for Collections through Augmented Reality Learning, and combines augmented 

reality technology with the university’s rich history to create a tour experience like no other. The app 

can be used remotely or on campus, and follow along with the historian-approved digital tours.

Project was a collaboration between Sarah Cantor, Janelys Camelo, Ian Costello, and Kendall Brandt
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Background Information
Carl Van Ness - University of Florida Historian

      -   Carl is only the second Historian in the history of the University

Carl’s Tours

      -   Carl has been giving historical walking + indoor tours for over 30 years

      -   The walking tours include a tour of the campus’ historic district

Goals + Purpose of the Existing Tour
To teach existing students, prospective students, faculty, and

community members important and interesting facets of UF History

      -   It revolves around the UF Historic District, UF identity, and Gator spirit

      -   Give voice to underrepresented groups and moments from UF history

Main Need to Solve + Motivation
Digitize Carl’s historic walking tour in an innovative way and make it’s 

existence clear to the UF community

M O T I VAT I O N :

      -   To create a digital archive that is creative and accessible to everyone,

           including off campus audiences

      -   To store the information in Carl’s head someplace more permanent

      -   Make UF History more fun and factual

Fieldwork
Interviewed Carl and Lourdes

G O A L S : 

   -   Learn about background of tour and gain general knowledge about Carl                

        and the tour

   -   Establish a relationship with Carl

   -   Ask about strengths and weaknesses to incorporate into our solution(s)

Experienced Carl’s Indoor Tour

G O A L S : 

   -   Conduct more experiential research

   -   Learn about what objects and parts of UF history are most important 

   -   Get a feel for the tour’s style and flow

Project Brief

Carl Van Ness - University of Florida Historian
     Carl is only the second Historian in the history of the University
Carl’s Tours 
     Carl has been giving historical walking + indoor tours for over 30 years
     The walking tours include a tour of the campus’ historic district

Interview with Carl and Lourdes
Goals: 
     Learn about background of tour + general knowledge about Carl 
     Establish a relationship with Carl
     Find out strengths and weaknesses to incorporate into our solution(s)
Experienced Carl’s Indoor Tour
Goals: 
     Conduct more experiential research
     Learn about what objects and parts of UF history are most important 
     Get a feel for the tour’s style and flow

To teach existing students, prospective students, faculty, and 
community members important and interesting facets of UF History 
     It revolves around the UF Historic District, UF identity, and Gator spirit
     Give voice to underrepresented groups and moments from UF history

Digitize Carl’s historic walking tour in an innovative way and make it’s 
existence clear to the UF community
Motivation:
     To create a digital archive that is creative and accessible to everyone, 
including off campus audiences 
     To store the information in Carl’s head someplace more permanent 
     Make UF History more fun and factual

Background Information Fieldwork

Goals + Purpose of the Existing Tour

Main Need to Solve + Motivation 
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Carl’s Indoor Tour featured artifacts from UF history which he 
explained and used as talking points for further discussion.
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What is the Tour Missing?
M I S S I N G :

     -   A title

     -   Awareness

     -   Recognition

     -   Documentation

     -   Contemporary Materials and History

     -   Accessibility

     -   Incentive 

P O S S I B L E  S O L U T I O N S / S T E P S : 

     -   Create an identity and campus wide campaign to spread awareness

     -   Create an app to provide greater accessibility to the  information

     -   Create a digital version of the tour that doesn’t need to be taken in any 

          specific order

     -   Utilize digital and more contemporary archives

Main Conclusions from Research
-   Carl and Lourdes have been and will be excellent collaborators

-    There is a lot of information about UF history to work with

-    The history of UF is, in fact, quite interesting!

-   Open-ended for solutions

Competitive Audit
C I C E R O N E S

-    Student-led tour through campus

-    30 minute info session followed by 90 minute walking tour

-    Virtual tour experience

-    Chaotic, difficult to navigate

-    Minimal information on buildings and architectural history

-    Made to persuade students to attend UF

-    Not fact checked

P R E V I E W

-    Involves academic advising, mentorship, expectations, and tour of campus

-    Based around the Freshmen experience and student life

-    Less about UF history and tradition

Persona
–   Incoming student

–   From the community

–   17-20 y/o

–   An empty canvas ready to find their own place in a rich tradition

–   Active on the mobile platform
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THUMBNAILS OF PRESENTATION
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RESEARCH PRESENTATION

This presentation consisted of the research we conducted during our interview 

with the client. We outlined our goals, included sample questions, and detailed our 

findings. The greatest challenge was staying on task at times, as it was easy to go off 

in a few tangents when discussing history. Key findings from this interview included 

learning that Carl strives to include stories and facts about underrepresented groups 

and is open about discussing unpleasantries within UF history, that the tour isn’t 

advertised and is known by word of mouth, and that people are most interested in 

the fun facts that he includes.
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CONCEPT PRESENTATION
This presentation gave us the opportunity to pitch three separate visual directions 

to the client. We presented moodboards with the goal and associated keywords 

for each. The thumbnails to the left are from the section Kendall and I focused on. 

Client particularly liked directions 1 and 3 and wanted a combination of the two. 

She specifically enjoyed the concepts of halftone images, callout Words, colored 

categories, designs with breathing room, and the idea of floor vinyl.

CONCEPT PRESENTATION
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THUMBNAILS OF PRESENTATION
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User Navigation

*Individual Site Organization (Small Scale)

MOODBOARDING

MOODBOARDS + EARLY SKETCHES

M
IN

T D
E

SIG
N

 STU
D

IO
 . FA

LL 20
19

 . P
R

O
C

ESS

BUCKMAN HALL
The quick brown fox jumps over the lazy dog.
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FOUNDED IN 1905

Buckman Hall
The quick brown fox jumps over the lazy dog.

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit. 
Aenean commodo ligula 
eget dolor. Aenean massa. 
Cum sociis natoque 
penatibus et magnis dis 
parturient montes, nascetur 
ridiculus mus. Donec quam 
felis, ultricies nec, 

F O U N D E D  I N  1 9 0 5

F O U N D E D  I N  1 9 0 5

scetur ridiculus mus. Donec 
quam felis, ultricies nec, 
pellentesque eu, pretium 
quis, sem. Nulla consequat 
massa quis enim. Donec 
pede justo, fringilla vel, 
aliquet nec, vulputate eget, 
arcu. In enim justo, rhoncus 
ut, imperdiet a, venenatis 

“The quick brown fox 
jumps over the lazy dog.”

EARLY SKETCHES /ITERATIONS OF POTENTIAL SCREENS
Janelys’ sketches

For these sketches I iterated different combinations of typefaces and experimented with duo toned color schemes. They felt flat and 

unexciting and needed a little more time and energy put into them, however I felt like they were a good jumping off point.
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EARLY SKETCHES/ITER ATIONS OF POTENTIAL SCREENS
Kendall’s sketches

SKETCHES
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PROCESS CRITIQUE EXAMPLE

We recieved decent feedback on our sketches (above) however, everyone 

agreed that they lacked the excitement of the designs on our moodboards. 

However, everyone really loved the color palette Kendall sketched, and we 

decided to move forward with it with a few tweaks. I continued experimenting 

with typography and the halftone image treatment, and aimed to make it feel 

more dynamic. I then experimented with the university official typefaces to 

make it feel UF without being obvious or being orange and blue.
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Athletics

Image: 1954
UFLibs

A  winning  history
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adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua.

Football

Lorem ipsum dolor 
sit amet, 
consectetur 
adipiscing elit, sed 
do eiusmod tempor 
incididunt ut labore 
et dolore magna 
aliqua. Ut enim ad 
minim veniam, quis 
nostrud exercitation 
ullamco laboris nisi 
ut aliquip ex ea 
commodo. Duis 
aute irure dolor in.

Let’s pretend that that is a different 
photo from the others. If there is 
more copy, maybe fit it down here.

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat. 
Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu 
fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in 
culpa qui officia deserunt mollit anim id 
est laborum.
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occaecat cupidatat non proident, sunt in 
culpa qui officia deserunt mollit anim id 
est laborum.
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Collections in
Augmented Reality
Learning

Athletics

Collections in
Augmented Reality
Learning

Athletics

DIRECTION 2

KEYWORDS

Clean and modern

Clear color coordination

Room for fun image effects

Clean

Fresh

Modern

Bright

Straightforward

Full, one-color halftones

Playing with secondary colors

Drawn circle vectors create 

attention and add fun to this 

more simple aesthetic

Room for small nice detail

Directions presented on 10/24/19

DIRECTION 1

KEYWORDS

Clean and bold, with clear 

distinction between text and 

image

Bold

Distinct

Timeless

Clean

Distinct

Flexible

1912

A 
WINNING
HISTORY

A PROGRAM 
BUILT ON 
SUCCESS

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed 
do eiusmod tempor incididunt 
ut labore et dolore magna 
aliqua. 

Nisi est sit amet facilisis

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, 
sed do eiusmod tempor 
incididunt ut labore et dolore 
magna aliqua.

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore 
et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 
Duis aute irure dolor in 
reprehenderit in voluptate velit esse 
cillum dolore eu fugiat nulla pariatur. 
Excepteur sint occaecat cupidatat

HEADING

Image: 1954
UFLibs

“

“

1925

HISTORY
OF SMATHERS

LARGEST
CAMPUS 
BUILDING  

students napping in what was once known as the University 
Library

HEADING

Image: 1954
UFLibs

The University Library opened 
in 1925 in what is now the 
Smathers Library building. At 
the time, it was the largest 
campus building. Over the 
years, the building transformed 
from the only campus library to 
part of a network of campus

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore 
et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 
Duis aute irure dolor in 
reprehenderit in voluptate velit esse

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, 
sed do eiusmod tempor 
incididunt ut labore et dolore 
magna aliqua.

Flexibility between text 

heavy and image heavy 

screens creates visual 

variety and allows for 

breathing room/eye rest

Structured layouts

Pull quotes create 

hierarchy + dynamism to 

the screens. 

Directions presented on 10/24/19

Chosen

DIRECTION 1
CHOSEN

Clean and bold, with clear distinction 

between text and image

KEYWORDS

BOLD

DISTINCT

TIMELESS

CLEAN 

DISTINCT

FLEXIBLE

MINT DESIGN STUDIO . FALL 2019 . PROCESS

ITERATIONS

DIRECTION 2

FEEDBACK

Clean and modern

Clear color coordination

Room for fun image treatments

KEYWORDS

Clean

Fresh

Modern

Bright

Straightforward

-   Client was unsure of “light leak”     

     application, however we truly liked      

     it and worked to make it feel more `         

     intentional

-   Client wants to include the circling  

     element in direction 1 

-   I decided to switch header font   

     from serif Quadon in direction 1 to  

     sans serif Gentona to have a more    

     dynamic, fresh feel

Edits: Changed header font to 

more dynamic sans serif, enlarged 

type size, changed body copy to 

have larger leading and to a more 

legible sans serif, Calluna.
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WIREFRAMES

Onboarding process

High fidelity wireframes were used to test interactions and layouts before applying 

the visual system

These wireframes show the Onboarding process for app, taking the user through 

the interface and explaining the features

WIREFRAMES
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Home screen

Features
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SITEMAP

• Onboarding details

• Screen heirarchy established

• Scanning feature is shown to be 
ubiquitous across all main screens

• Linear tour’s sequence is detailed

• If users are using the app off-campus, 
a secondary option is provided

SITEMAP

SCREEN 
ITERATIONS
• Client chose main menu option #1 

“Float”, so a ubiquitous hover menu 
dashboard was established 

• Gave users the ability to navigate to 
any of the main screens or scan from 
anywhere in the app

• Main menu overlaid any pages with 
vertical scroll

• Many placeholder images

• Image color treatment is currently 
color-on-black rather than the 
eventual color-on-white

• The home screen, being the app’s 
centerpiece, had recieved the most 
development so far
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INTERFACE PROCESS

SCREEN ITERATIONS

hierarchy

•   Purple color is too dark for screen    
     when applied to image and type
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SCREEN DESIGN PROCESSICON ITERATIONS

ARCHIVES TOURS MAP

FI NAL ICONS

SC AN ACHIVEMENTS

This is my process for designing the icons. I digitally sketched multiple iterations (top) and presented them to my groupmates. The bottom 

image contains the final designs we chose. We chose these because of their simple yet clear nature as well as their scalability. 

Color splashes tweaked to feel more intentional

Added white bar behind headings for visbility and 

more cohesion with the rest of the app

Increased caption font size for legibility

M
IN

T D
E

SIG
N

 STU
D

IO
 . FA

LL 20
19

 . U
X

/U
I P

R
O

C
ESS



24 | | 25 

FINAL SCREENS The final screens showcase our visual system applied to the app interface. Our goal for the final product was 

to create a clean, engaging, high-contrast experience that enticed users to repeatedly return to the app.

24 | | 25 FINAL DELIVERABLE
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TIMELINE DESIGN

A new building opens on 
Stadium Road as the home 
of the Experiment Station 
with the intent of providing 
hands‐on research for 
students.

1910

NEWELL HALL
T H E  F L O R I D A  A G R I C U LT U R A L  E X P E R I M E N T  S TAT I O N

DID YOU KNOW? Newell hall is the third oldest building on campus!

The Experiment Station 
building was designed in the 
Collegiate Gothic style by
William Edwards and built by 
the J. J. Cain Company.

The original Experiment 
Station is closed due to 
recommendations made by 
Rudolph Weaver. The 
building was structurally 
unsafe and posed many 
safety concerns.

1934

Newell was renovated under 
the direction of Rudolph 
Weaver and many of the
historical features were 
removed. It was named for 
noted entomologist Dr. 
William E. Newell during its 
reopening ceremony in 1944.

1944

Newell Hall is renovated and 
now provides students a 
unique, active studying 
environment open 24/7.

2017 – 

Newell Hall is listed on the 
National Register of Historic 
Places

1979

The Florida Legislature rules 
that women of a "mature age" 
(at least 21 years old) who had 
completed 60 semester hours 
from a "reputable educational 
institution" could enroll during 
regular semesters at UF in 
programs that were
unavailable at Florida State 
College for Women.

1924

I designed this timeline to be animated for AR by Ian, which is a great example of how we collaborated to produce this project efficiently.
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COLOR PALETTE, ASSETS, + APPLICATIONS

BRANDING BOOK

Designed by Kendall and I, this formal branding booklet included 

extensive guidelines and sample applications for our brand.
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Deliverables Development Weekly Plan Post Client Interaction Reflection Documents To Do List

Screengrabs from the documents and methods we used to keep ourselves organized and on task. We updated these frequently. 
We used google docs and forms to make the information easily accessible and editable to everyone.
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